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CONFERENCE THEME 

  

 
 
“EMPOWERING HUMANITY FOR SUSTAINABLE DEVELOPMENT 

INTO THE FUTURE” 
 

 
The conference’s mission is to gather professionals, industry 
practitioners and policy makers in the broad fields of social sciences 
including economics, business, management, entrepreneurship, 
tourism and hospitality, education, and information technology, to 
exchange opinions, identify challenges and share best practices 
that will influence the creation of an effective ecosystem running 
the engine of growth and development in the economy. 
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No Time Paper ID Title Author(s) 
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4 3:00pm-3:15pm 36 Influence of Perceived Value and Personal 
Value on Consumer Purchase Intention of 
Modest Apparel: Moderating Factor of 
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Mohamed Tajudin 
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Review 
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7 3:45pm-4:00pm 39 Online Shopping and Consumer 
Purchasing Intention Amongst University 
Students in Malaysia 

Sylvia Chinonso Uzoaru, 
Normaziah Che Musa, Misyer 
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Aziz Mohamed 
 

8 4:00pm-4:15pm 42 The Influence of Consumer Attitude, 
Perceived Online Risk and Trust in Online 
Vendors Toward Online Purchase 
Intention Among UNITAR Students 

Zehran Shams Khan, 
Normaziah Che Musa, Aida 
Shaari and Misyer Mohamed 
Tajudin 
 

9 4:15pm-4:30pm 12 A Study of Firm Growth in the Small and 
Medium-Size Business: A Critical Review 
 

Elly Juliana Mohd Ali and 
Mohammad Saeed Siddiq 
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No Time Paper ID Title Author(s) 

1 2:15pm-2:30pm 53 Influence of Entrepreneurship Education 
on Entrepreneurial Intention: A 
Longitudinal Study on University Students 
 

Ainon Jauhariah Abu Samah, 
Azura Omar and Suhaimi Mhd 
Sarif 

2 2:30pm-2:45pm 54 Determinants of Academic 
Entrepreneurship: A Strategic 
Entrepreneurship Model 
 

Jisheng Li and Mohammad 
Saeed Siddiq 

3 2:45pm-3:00pm 30 Ethnographic Research  Khadija Hamidani 

4 3:00pm-3:15pm 55 Intention to Complete Academic Research 
Among Lecturers in a Malaysian Private 
University 
 

Ainon Jauhariah Abu Samah, 
Abdul Aziz Mohamed and 
Zainora Hayat Hudi 

5 3:15pm-3:30pm 47 Social Media Screening in Modern 
Recruitment and Selection Process: Does 
Resume Failed to Provide on Candidates’ 
Details? 
 

Yanti Lumat 

6 3:30pm-3:45pm 41 Work Factors and Intention for Early 
Retirement Decision: An Empirical Study 
of The Royal Malaysian Navy (RMN) 
Engineering Officers  
 

Safiah Rashid, Azroai Arbaáin, 
Kamarul Azlan Abd. Samad 
and Meor Norulazmi Mat 
Salleh 

7 3:45pm-4:00pm 65 Enhancing Logistics Performance by 
Managing Organizational Knowledge: A 
Study of Military Organization 

Saharudin Ab. Rashid and 
Noor Raihan Ab. Hamid 
 

8 4:00pm-4:15pm 33 Enhancing Home-Based Women 
Entrepreneur’s Competencies Towards 
Entrepreneurial Success 
 

Hanifah Moksin, Noor Raihan 
Ab Hamid, Rudzi Manap and 
Haliza Said 

9 4:15pm-4:30pm 70 Knowledge sharing behaviour: The 
influence of motivation and commitment 
on professional of business service sectors 
in Malaysia 

Mohd Misron Omar, Romiza 
Md Akhir and Noor Raihan Ab 
Hamid 
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Venue: Room L09B09 

Moderator: Dr. Siti Farhah Binti A. Aziz 

No Time Paper ID Title Author(s) 

1 2:15pm-2:30pm 13 Dimension of Happiness Among Private 
Higher Institution Students 

Melinda Chelsea Mickey and 
Al Mahdi Bin Hussain 
 

2 2:30pm-2:45pm 16 Exploration of Factors Affecting Teenagers 
Towards Mental Health Issues 
 

Indumathi Sellaperumal 

3 2:45pm-3:00pm 31 Students’ Perspective on the Application 
of Flipped Classroom in English Classes  

Erni Dewi Riyanti and Galih 
Cipto Raharjo 
 

4 3:00pm-3:15pm 29 The Homeless students Challenges of 
Schooling: A Case Study in Kuala Lumpur. 

Izawati Ngadni and Dr Siti 
Farhah A Aziz 
 

5 3:15pm-3:30pm 32 Secondary School Students Counselling 
Needs: What Components are Important? 

Mohd Azli Bin Jailani, Sofia 
Binti Elias and Nuzha Binti 
Mohamed Taha 
 

6 3:30pm-3:45pm 27 Exploring the Psychosexual Problems 
Among Young Teenagers: Case Study at 
Asrama Bahagia Kuala Lumpur 
 

Rasheedah Begam Muhd Nor 
and Siti Farhah A. Aziz 

7 3:45pm-4:00pm 51 Hey, I Practice MSM : What’s the 
Problem? 

Johari Talib, Jo-Ann Kim Yoke 
Tan and Mohd Al Mahdi 
Hussain 
 

8 4:00pm-4:15pm 56 Technological Tools in Stem Education Khadija Hamidani 

9 4:15pm-4:30pm 15 FROG VLE Promotes English Language 
Learning Among Students in Malaysia 
 

Nordamia Zakaria 

10 4:30pm-4:45pm 26 Factors of Eustress and Distress Among 
Secondary School Students  

Nur Azalea Rusni and Nur 
Hazwani Mahpop 
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HOSPITALITY & TOURISM 
 

Venue: Room L09B11 

Moderator: Dr. Sarina Mohamad Nor 

No Time Paper ID Title Author(s) 

1 2:15pm-2:30pm 48 Ecotourism Resources and Carrying 
Capacity: A Literature Review 

Rohaizah Abd.Latif, Munira 
Saaidin and Boon Tian Chiew 
 

2 2:30pm-2:45pm 64 Indigenous entrepreneurship 
development in Batang Padang and 
Mualim districts in Perak: A case study on 
Semai Indigeneous entrepreneurs. 

Haliza Said, Salbiah Abd 
Rahman and Salmiah Rashid 
Ali 

3 2:45pm-3:00pm 28 Customer Satisfaction Towards 
Communication Skills Among Frontline 
Staff of Franchise Restaurants: Developing 
an Ideal Framework 
 

Suhaini Muda and Sabrina 
Mohd Rashid 

4 3:00pm-3:15pm 61 An understanding of the concept of 
Tourist Gaze from tourist perceptions, 
experiences, and preferences in Malaysia. 
 

Asra Zaliza Asbollah and 
Haliza Mohd Said 

5 3:15pm-3:30pm 20 Relationship Between Big Five Personality 
Traits on Job Satisfaction Mediated by 
Procedural Justice 
 

Tham Soot Yee and Rudzi 
Munap 

6 3:30pm-3:45pm 40 The Factors Influencing Consumer 
Purchase Intention On E-Travel Service: 
Using Theory of Acceptance Model  

Nik Suraya Nik Muhammad 
Arifin, Reem Shakira Aziz, 
Normaziah Che Musa, Hanita 
Sarah Saad and Misyer 
Mohamed Tajudin 
 

7 3:45pm-4:00pm 62 Temiar Indigenous Entrepreneurial 
Activities: A Case Study at Pos Kuala Mu, 
Sungai Siput, Kuala Kangsar, Perak 
 

Salbiah Abd Rahman, Sarina 
Mohamad Nor, Haliza Mohd 
Said and Samiah Rashid Ali 

8 4:00pm-4:15pm 67 The Success Factors Affecting Street Food 
Stalls for Gastronomic Tourism 
Competitiveness: A case of Petaling Jaya 
Old Town 
 

Rachel Yong Yuen May, 
Khursiah Abdul Aziz, 
Muhammad Safuan Abdul 
Latip, Chee Kwan Tan and 
Mohamad Arif Abdul Kadir 

9 4:15pm-4:30pm 18 An Investigation into The Quality Working 
Life Among Fast Food Restaurant 
Employees 

Adam Suffian Mohd Salleh, 
Nur Iman Hashim, Rohaizah 
Abd. Latif, Nadzirah Mohd 
Fauzid and Raja Hazman Arif 
Raja Dolah 
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POSTER PRESENTATION 

Time: 2:15pm – 3:30pm 

Venue: Level 2 Foyer 

No Title Author(s) 

1 Organizational Justice Perspective Jason Raj Makalsamy 

2 Employees Retention in Foodservice Industry at Sepang, Selangor 
 

Wirdat Alias, Mohd Naim Kamari, 
Rohaizah Abd Latif 

3 ‘Wellness-Village Tourism’ An Exploratory Study at Mukim Pantai, 
Seremban, Negeri Sembilan 

Ahmad Yani Zubir, Mohd Naim 
Kamari, Rohaizah Abd Latif 

4 An Exploratory Study on the Effects of Ecotourism Small Business in 
Mukim Pantai, Negeri Sembilan  

Rafidah Aris, Mohd Naim Kamari, 
Rohaizah Abd Latif 

5 An Exploration of Awareness on the Adat Perpatih in Mukim Pantai, 
Seremban, Negeri Sembilan 

Taufik Mohd Sharif, Mohd Naim 
Kamari, Rohaizah Abd Latif 

6 Exploring Kg. Melayu Kundang, Rawang as Gastronomic Destination 
 

Asrul @ Mohd Asrul bin Saari, 
Rohaizah Abd Latif 

7 Factors Affecting Quality Working Life Among Fast Food 
Restaurant’s Employees 

Adam Suffian bin Mohd Salleh, Mohd 
Naim Kamari, Rohaizah Abd Latif 

8 Gastronomic Tourism Competitiveness: A Case of Petaling Jaya Old 
Town 

Rachel Yong Yuen May, Khursiah 
Abd. Aziz 

9 Platform Game: Love Adventure Danishvaran Kamalakannan, Iznora 
Aini Zolkifly, Lavania Krishnan, 
Nur Raihan Zaharuddin, Yugashini 
a/p S. Krishna Moorthy  

10 Gamification in Education: KIWI Story Tee Chee Kiat, Iznora Aini Zolkifly 
Rial Ahmed Nobel, Shakil Mutasim 
Nahid, Abdel Rahman Sabry 

11 Dimension of Happiness Among Private Higher Institution Students Melinda Chelsea Mickey, Mohd. Al 
Mahdi Hussain 

12 Evaluation on Happiness Among Private University Students Mohd. Al Mahdi Hussain, Johari Talib 

13 Factors Influencing the Adoption of Supply Chain Finance Among 
Malaysian Manufacturing Firms 

Mohd. Aznillah Ahmad 

14 Establishing Traceability to Achieve Sustainability in an Oil Palm 
Small Farmer Network 

Hanni bt Salleh 

15 Sustainability Scorecard Design for Oil Palm Smallholders Rosdiyani Massaguni, Asad Ata 

16 First Mile Delivery for Oil Palm Smallholder Farmers Siti Salmah Abu Bakar, Asad Ata 

17 Neuroplasticity Exercise Application Lavania Krishnan and Normaiza 
Mohamad 
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ABSTRACT 

Home automation refers to the use of devices and technology to control home appliances and 

features. Systems can range from simple remote control of lighting through to complex micro -

controller -based netwo rks with varying degrees of intelligence and automation. At this day and 

age home automation is adopted for reasons of ease, security and energy efficiency. The 

proposed smart house system is precisely designed to meet the need of general home users 

and el derly people.  We aim to design and implement a prototype Smart House system which 

is user-friendly, scalable and reliable by using an integrated system of hardware and software. 

The IoT hardware includes Arduino Uno, servo motors, temperature sensors, mot ion sensors, and 

batteries just to name a few. On the software side, Arduino integrated development 

environment (IDE) is used to compile the code for all IoT hardware. ActionTiles App, a web -

based application is also adopted in the design for users to inte ract with IoT devices. Users can 

interact with Smart house devices through smart phones, tablets or any other devices that have 

access the Internet. The methodology chosen is Prototype methodology. By implementing this 

system, it is possible to explore a v ariety of different engineering challenges, including software 

programming, PCB design, Wi -Fi, TCP/IP protocols, Web Server logic design, and other aspects. 

The Smart House System provides excellent insights into the challenges of software and 

hardware des ign.  
 

Keywords : Smart House, IoT, Arduino Uno, ActionTiles, Arduino IDE  
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ABSTRACT 

With the explosive expansion of cloud computing adoption among enterprises and small -scale 

users, in conjunction with the breakthrough of the Industrial Revolution 4.0, a massive volume of 

data is being stored in the cloud. With the ease involves in uploading data onto the cloud, 

eliminating the need to store it on local physical devices, another issue arises. The issue of 

uploading the same redundant data is a problem for cloud computing, as this would result in 

wastage of bandwidth, hardware and software resources, as well as network activity. In order 

to tackle this, data deduplication that eliminates redundant files based on their hashing feature 

is introduced. Data dedu plication has been widely adopted by enterprises, but small -scale 

users who utilize Google Cloud or Dropbox face difficulties in identifying which files are 

duplicated, as there is a lack of a standardized mechanism to perform this identification. A data 

deduplication web application utilizing the Google Drive REST API is proposed in order to help 

small-scale users with data deduplication, while MD5 hashing is utilized for this application. A 

testing of this proposed web application has proven that it is in deed useful for the automatic 

identification of duplicate files.  
 

Keywords : Data Deduplication, Google Drive, Google REST API, MD5 Hashing, Public Cloud  
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ABSTRACT 

The DNS (Domain Name System) is vital to the Internet, providing a mechanism for resolving host 

names into IP (Internet Protocol) addresses. DNS is known as the worldõs largest distributed 

database that manages host names and Internet Protocols. By having a DNS, only simple 

names that can be easily memorized can conveniently be used, and the domain name system 

will map it to the numeric Internet Protocol addresses that are used for communication. This 

research aims to propose a model that consists of the development of a private cloud 

infrastructure to host the DNS. The cloud infrastructure is created using the Openstack software 

platform, which is written in Python. Each server will be hosted separately i n different virtual 

machines, and the network will be created using the SDN (Software defined networking) 

approach. It will be secured using FWaaS (Firewall as a service). By hosting DNS in a private 

cloud infrastructure, the DNS servers will be out of rea ch of attackers, preventing DNS attacks. 

Besides, available research has proven that a cloud is the optimal choice for DNS. A prototype 

was implemented and evaluated for its efficiencies. The findings from the evaluation carried 

out demonstrate promising r esults. 
 

Keywords : Cloud Computing, Private Cloud, OpenStack, DNS, Security  
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ABSTRACT 

The Internet does not use secure links, thus information in transit may be vulnerable to 

interception as well. The important of reducing a chance of the information being detected 

during the transmission is being an issue now days. An image steganography i s the best way to 

hide secret message inside an image so that only the parties intended to get the message even 

knows a secret message exists. Majority of users especially students donõt implement proper 

steganography algorithm on their choice of cover -ima ge to hide the fact that communication 

is taking place. The choice of cover -images is important because it significantly influences the 

design of the steganography system and its security before being transmitted through the 

network. STEG-IT has been devel oped as a tool to implement image steganography algorithm 

in concealing the existence of the data . STEG -IT focuses on the Least -Significant -Bit (LSB) 

algorithm in hiding messages in an image. LSB steganographic data embedding are simple to 

understand, eas y to implement, and it results in stego -images that contain hidden data yet 

appear to be of high visual fidelity. The objectives of STEG -IT are to produce a safer 

communication method for students with the implementation of steganography to conceal the 

existence of the data. It can limit unauthorized access and provide better security during 

message transmission. Steg -IT also formulate an algorithm based on data hidden technique in 

the image to higher the quantity of hidden data without affecting the qualit y of images.  
 

Keywords : Image Steganography, Least -Significant -Bit, Algorithm  
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ABSTRACT 

Certificates are official documents required for various purposes such as job interviews and 

applications to further studies in higher education. This paper intends to address the problems 

brought forth due to dependence on traditional paper certificates as well as the persistence of 

fake certificates in Malaysia. The main objective of this paper is to design a secure storage of 

digital certificates on a blockchain by taking into consideration three important components 

which are the certificate schema, certificate issuer, and certificate viewer. The specific 

objectives are to provide a reliable an d efficient method to authenticate digital certificates 

that are securely stored on a blockchain to any interested party, and to provide a secure 

platform for creating, issuing, and accessing digital certificates of graduation stored on a 

blockchain. This paper employed Design Science Research (DSR) as its methodology and the 

security of the proposed work outcome was evaluated using threat modelling. In conclusion, 

this paper proposed several methods and instantiations to securely create, store, issue, acce ss 

and verify digital certificates on a blockchain. Several recommendations were also made to 

further enhance the viability of this solution, such as improvements for the usability of the 

modules, the implementation of smart contracts for future works, and  a cost analysis on 

Ethereum transaction on the Main Net.  
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ABSTRACT 

Education data mining has a specific attention of developing method and technique to 

explore patterns from educational data which conduct higher education. Institution are 

sometime very intrusive about whether students will be successful or not along their  study. During 

their courses, educational institution makes a deep study to estimate percentage of successful 

student using more than one technique of data mining from the collected data and their 

feature for good experiment research.  In this paper we wil l be more focused on student 

prediction model with a specific type of features which named Behavioral feature. This 

category of feature shows the relation that links the learnerõs inter- activity in class participation, 

and evaluation with e -leaning concep t. The evaluation  of student predictive model is analysed 

from the data extracted in e -learning process named Kalboard360 make use of API webservice 

(xAPI), the Experience API (or xAPI) is a new specification for learning technology that makes it 

possible  to collect data about the wide range of experiences a person has (online and offline). 

This API captures data in a consistent format about a person or groupõs activities from many 

technologies. The paper conducts a literature review of research works aime d at identifying 

specific factors/attributes related to students, which can be associated with academic 

performance. The review shows that studentsõ data available to higher education may be used 

to predict the student performance enrolled in their courses  using educational data mining 

techniques such as: 1) Boosted Decision Tree, 2) Artificial Neural Network and 3) Naïve Bayesian.  
 

Keywords : Student Academic Performance , Education Data Mining , Decision Tree Model , 

Artificial Neural Model , Naïve Bayesian Model , Student Prediction Performance  
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ABSTRACT 

Information Systems are integrating in almost all the fields and give competitive advantages in 

business. Rapid development of these fields creates a gap known as òDigital Divideó between 

those businesses that adopt such technology. Even though agriculture  is one of the major 

contributors in the Sri Lankan economy, still the application of advanced technology like 

Information Systems is different among organizations. The purpose of this study was to examine 

empirically the current status of adoption of Info rmation Systems and in turn the gap resulting 

from which in the agriculture sector in Southern province of Sri Lanka and the factors affecting 

this behavior. A questionnaire -based survey was conducted to collect data from 104 

agricultural organizations in Southern province of Sri Lanka covering all three districts vitz. Galle, 

Matara, and Hambantota. Equations were developed to find the relationship of Operational, 

Management, and Strategic levels of Information Systems. Based on the Innovation ð Diffusion 

Theory, the status of Digital Divide of the organizations was specified by means of Digital Divide 

Index of Information Systems. Most organizations were adopted by Operational Level 

Information Systems, but Strategic level Information Systems were zero. Th e results show that 

these organizations did not become innovators, early -adopters or early - majority of adoption 

of Information Systems. The regression analysis highlights that the age and education level of 

managers have a positive relationship with the adoption of Information Systems in their 

agricultural organizations. Highest percentage of organizations agreed that Information 

Systems provide easiness, quickness and high accuracy for their works.  
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ABSTRACT 

The purpose of this study is to examine what are the weaknesses that committed by the 

Malaysian public sector in managing the revenue collected from the taxpayers and public. The 

data was collected from the Auditor Generalõs Report issued by the Malaysian National Audit 

Department from the year 2011 to 2013. This study found that majority of the weaknesses was 

related to the human capital weaknesses and inefficiencies.  
 

Keywords : Audit, Government Audit, Revenue Management, Public Sector, Governance, 

Transparency  
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ABSTRACT 

The purpose of this study is to examine what are some of the weaknesses in a cooperative body. 

A case study approach was selected for this study by selecting one cooperative body in 

Malaysia as a study case. This study found  that the selected cooperative has many weaknesses 

in their internal control procedures. Many errors in recording financial data lead to the fraud 

opportunity while manual recording of daily transaction contributes to recurring human errors. 

This study how ever limited to only one organization and thus, its findings need to be generalised 

with precautions.  
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ABSTRACT 

Cryptocurrency became a buzzword over the last decade since the release of Bitcoin in 2009. 

Some superpower countries have a positive reception over cryptocurrency use, while 

developing countries like Malaysia has just started to regulate it. This study ai ms to bridge that 

gap by studying the current consumer views on cryptocurrency and provide a cross -sectional 

study on the factors that are affecting the consumer intention to use of cryptocurrency in 

Malaysia with the focus on Klang Valley. The factors or determinants that has been identified 

are Perceived Ease of Use and Perceived Usefulness, which is adopted from Technology 

Acceptance Model (TAM). A survey questionnaire was distributed among consumers who are 

residing in Klang Valley area. Of the 200 targ et respondents only 178 response was obtained. 

The data gathered are then tested and analyze using different statistical techniques to find 

answers on the research questions. A descriptive cross -sectional research study was adopted 

to determine the factors  affecting consumer perception and their intention to use 

cryptocurrency. The research finding shows that most of the respondents has no direct 

experience using cryptocurrency thus more than half of them has a neutral view about it. This 

suggest the crypto currency awareness of consumers in Malaysia is still in infancy period. 

Surprisingly, almost half of the respondents believe that cryptocurrency use will grow in the next 

5 years. Both factors, Perceived Ease of Use and Perceived Usefulness have been prove n 

significantly associated to consumer intention to use cryptocurrency.  Businesses, blockchain 

organizations and developers can benefit on this research as this study results revealed the 

factors that is significant on userõs perspective as they can further enhance crypto features 

making it more attractive to consumers.  
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ABSTRACT 

Theory of Planed behaviour (TPB) has been uses extensively in consumer behavioural study to 

understand and predicts customers intention and actions. The theory has been extended and 

use in Islamic finance study, which contrib ute to understanding of Islamic finance in Malaysia. 

Pioneering the path of Islamic banking, Malaysia is seen as one of the key players in Islamic 

finance industry, however the performance of the industry is declining, compared to other 

market. The slow gr owth might depict the economy downturn, however other factors such as 

generation changes should be explored. Generation Z is the generation that is born after the 

millennia, similar to the generation before them, they carry a unique personality characteris tic 

describing who they are. This paper will examine whether the relationship between attitude and 

intention is moderated by generation Zõs. The Big Five Personality Model is used in this study to 

understand generation Z personality. It is expected that th is study will provide a more current 

and compelling insights about the generation Z behavioral intention in choosing Islamic banking 

product.  
 

Keywords : Islamic banking, Islamic Finance, Attitude Towards Behavior, Subjective Norms, 
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ABSTRACT 

This research deals with an analysis of the role of technology as a mediating factor between 

People and Process towards Customer Satisfaction. Specifically, technology has been viewed 

as an enabler of internal and external firm collaboration, which is critical for advanced logistics 

and supply chain management. Firm collaboration and information sharing, in turn, are 

expect ed to improve organization performance leading to improved customer satisfaction. A 

model of the relationship between technology and organisational performance is proposed 

and tested, using empirical data in a military organization. The findings show that technology 

directly impacts firm performance through staff satisfaction which links to customer satisfaction. 

These findings have important implications for managers as they evaluate investments as well 

as performance improvement of their enterprise inform ation technologies especially in logistics 

and supply chain.  
 

Keywords : IT Capability, Organizational Performance, Customer Satisfaction  
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ABSTRACT 

This study was conducted to understand the factors that influence house purchase intention 

among consumers visiting PKNS housing fair in Shah Alam using the Theory of Planned Behaviour. 

This study wishes to identify whether attitude, brand, quality, locati on and advertisement 

influence consumer intentions to purchase a house. Survey questionnaires were used to collect 

data from visitors visiting PKNS property fair and sales gallery. A total of 200 visitors responded to 

the questionnaire. Statistical Package  for Social Sciences (SPSS) 25.0 was used to analyze the 

data. The findings found that there is a relationship between attitude, quality and advertisement 

towards purchase intention. However, brands and locations have no significant relationship 

towards pu rchase intention. Finally, this study will serve as a guide for real estate developers in 

meeting the needs of consumers in obtaining their dream homes.  
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ABSTRACT 

This study is done to examine whether theory of planned behavior  (TPB) could facilitate in 

predicting repurchase intention of green beauty products in Malaysia. Specifically, this study 

aims to see whether perceived product quality and perceived product safety, influence the 

attitude towards green beauty product, and t o see whether attitude influence repurchase 

intention of green beauty product. Currently, there is a limited study done on factors affecting 

green beauty product repurchase intentions among Malaysian consumers. The result of this 

study would allow all stak eholders to be aware of the importance of green beauty products 

and to understands how consumers decisions are affected by various factors. Survey 

questionnaires were used to collect data through purposive sampling. A total of 208 

respondents were gathered  via online and social media platforms. Analyses were done using 

SPSS V24 software and multiple regression is used to test the causal relationship between the 

variables. The regression analysis results show that all hypotheses are supported, which is, 

cons umers attitude to repurchase green beauty product are influenced by perceived product 

quality and perceived product safety, and consumerõs attitude does influence repurchase 

intention of green beauty product. The results support the TPB model. Managerial i mplications 

for green beauty productsõ management are also discussed. 
 

Keywords : Repurchase Intention, Green Beauty Products, Theory of Planned Behaviour, 
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ABSTRACT 

Fashion as an industry that always evolves had recently seen an evolution in the way of how 

Muslim women dressed. Donning modern apparel but at the same time still adhering to the strict 

requirement of covering ones ôauratõ had created modest apparel segment that could not to 

be ignored by fashion industry players due to the increasing demand from that growing niche 

market. The purpose of this study is to find out the factors that i nfluence Muslim women to 

purchase modest apparel and whether social media has any influence towards their purchase 

decision. Fashion Innovativeness and Opinion Leadership are elements that represent the 

consumer Perceived Value while Fashion Consciousness and Fashion Motivation are elements 

representing the consumerõs Personal Value are the factors that this study is looking at.  The 

finding from this study will benefit marketers and industry players to understand more about this 

newly emerging segment and how to attract them. This study was carried out via convenience 

sampling of Muslim women in Kuala Lumpur, Malaysia as Malaysia has more than 60 percent 

Muslim population. Data was analyzed using SPSS version 22 and Smart PLS 3. Fashion 

innovativeness was f ound not to have significant effect towards modest apparel purchase 

intention and social media does not moderate these factors to influence Malaysian Muslim 

women purchase attention at the moment.  
 

Keywords : Modest fashion, Purchase Intention, Perceived Value, Personal Value, Social Media 

Marketing  
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ABSTRACT 

The speed at which internet service is growing and expanding has given another huge 

marketplace for shopping and doing business online. In these modern days, online retailing has 

become another business opportunity in Malaysia. Therefore, this research pro vides a cogent 

measure of customer satisfaction in online shopping businesses. The main purpose of this study 

is to examine the relationships between the independent variables (order timeliness, product 

availability, billing accuracy, and product quality),  and the dependent variable (customer 

satisfaction) in online shopping. 100 respondents were gathered through online and offline 

survey questionnaire distributed to university students who have experience in shopping online. 

Data were analyzed using the St atistical Package for Social Science (SPSS) version 25.0. The 

results of this research were discussed in order to understand the relationship between order 

timeliness, product availability, billing accuracy, and product quality, and their relationship 

betw een customer satisfaction. Finally, managerial implications were discussed to provide 

useful information to the online business owners. In the end, recommendations were addressed 

and presented in this study.  
 

Keywords : Customer Satisfaction, Online Shopp ing, Order Timeliness, Product Availability, Billing 
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ABSTRACT 

The growing popularity of social media usage has led to growing social media revolution 

capable of replacing traditional communication media. This landscape change not only helps 

individuals in communicating, searching for health information and thus shari ng information on 

social media, but also promoting changes in the types and functions of health opinion leaders. 

Social media opinion leaders have more autonomy in determining content agenda and 

direction that they intend to convey to and share with their followers. Individuals now make 

decisions on health issues without relying entirely on the advice of doctors or professional bodies 

as they are also persuaded and influenced by the parties they deem trustworthy, including 

opinion leaders. Therefore, it is important for us to understand the process that these opinion 

leaders go through in creating health messages on social media and the quality of relationship 

they have with their followers. This paper will discuss past literature and research on the model 

of parasocial opinion leadership between health opinion leaders and their followers who use 

social media to communicate and consult on health issues and messages in the relationship 

process as well as to examine the issues and circumstances of health opinio n leaders that exist 

on social media from the health perspective. 10 out of 545 articles have been identified for 

analytical purposes in tandem with the observed theme. The analyses of the studies illustrate a 

situation in which the characteristics of opin ion leaders may influence the attitude and 

behaviour of the audience in health context. However, studies on the functions of health 

opinion leaders in social media are still lacking.  
 

Keywords : Opinion Leadership, Parasocial Relationship, Parasocial Opin ion Leadership, Health 

communication, Social Media  
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ABSTRACT 

E-commerce has gained strong momentum amongst customers across the world, and in 

particular, Malaysia. The rate at which online shopping is growing is encouraging, and several 

research and scholars have predicted that online shopping is more likely to over take traditional 

brick and mortar shops in few years to come. Despite these prospects of online shopping, there 

are many serious issues that have remained unresolved in the minds of the online customer, 

thereby affecting customer intention to purchase prod ucts online or not. This study examined 

consumer purchasing intention amongst students at UNITAR and Lincoln University with respect 

to Convenience, Security, Trust, Privacy and Price. Findings show that Convenience, Security, 

Trust, and Price were strong predictive factors that influence consumer purchasing intention. 

Therefore, it is recommended that online marketers should learn, and understand the 

psychology of the customer in addition to providing differentiated products in order to stay in 

business.  75 students from UNITAR and 75 from Lincoln were gathered, with a total of 150 

respondents, to measure their purchasing decision. The study indicates that only the Privacy 

does not have a significant positive impact on online consumer purchasing decisions whereas 

Convenience, Security, Trust, and Price showed a strong positive relationship with the intention 

to purchase online.  
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ABSTRACT 

Nowadays, with the rapid surge in internet technology, online purchasing is adapting as a 

normal phenomenon. A lot of customers have tried to buy from online than buying from the 

store. Due to increasing online transactions, consumers are concerned over th e risk of monetary 

loss, overexposure of personal details, and leakage of credit card information which may 

influence their intention to purchase online. This study assessed whether perceived risk and trust 

in online vendor, influence consumer intention to  purchase online, among UNITAR students. The 

attitude was incorporate as the mediator. Currently, there is an insufficient study done on 

UNITAR students with regard to online purchasing. The sample consists of 200 UNITAR students, 

and the data were analyze d using SPSS Version 24.0. The analyses found that trust in online 

vendors has a stronger relationship with consumer intention to purchase online. Perceived 

online risk and trust in online vendors influenced attitude and consumer attitude has a positive 

influence on consumer intention. Whereas, the findings also suggest perceived online risk has a 

significant relationship on consumer intention to purchase online.  
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ABSTRACT 

Growth is a significant element in small and medium -sized businesses. The purpose of this paper 

is to review available literature critically and discover the research trends of firm growth in the 

small and medium -size business. Twenty selected articles fro m highly ranked journals were 

identified for analyzing purposes. Based on these articles, most of the researchers that 

contribute to the study hail from the European countries, while the number of highly ranked 

articles published in Asia is far lagging beh ind Europe. Asian countries are amongst the most 

fast -growing economies, specifically in small and medium -sized firms. Looking at the growth of 

the business is a necessity to comprehend the growth issues in the small and medium -sized firms. 

This paper may fulfill the initial need in understanding variables in recent research trends and 

furthermore to add to the existing literature review.  
 

Keywords : Firm growth, Small and Medium -size, Finance, Marketing, Sales  
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ABSTRACT 

The potential economic benefits of entrepreneurship have tempted governments and education 

institutions to embed entrepreneurship in the formal education system. Although past studies have 

failed to conclusively link education and entrepreneurial behavior,  there seems to be a general 

belief that entrepreneurship education increases studentsõ intention to become entrepreneurs, help 

them to identify opportunities and increase the number of business they start. However, there is no 

standard model to depict the  relationship between entrepreneurship education and 

entrepreneurship. Hence, determination of entrepreneurship educationõs impact on students is 

challenging and results of impact studies can be misleading and/or incomparable from one to 

another. The curre nt study combines the ideas of trait and behavioral school of thoughts to develop 

a model which relates entrepreneurship education and graduate entrepreneurship. The trait 

approach seems to indicate that entrepreneurship is the privilege of those who are b orn with certain 

characteristics and education will not help to create entrepreneurs. Behaviorists, in contrast argue 

that entrepreneurship is a rational action. Since education can condition oneõs thinking process, it is 

deduced that entrepreneurship educ ation can result in entrepreneurship. However, oneõs thinking 

capacity is limited and often times, personality influences even the most rational decision maker. 

Considering the above, the current study extends the Theory of Planned Behavior (TPB) to test t he 

impact of entrepreneurship education on university graduates. The suggested model proposes that 

entrepreneurship education is a premeditated act and the relationship between entrepreneurship 

education and intention to become an entrepreneur is mediated by subjective norm (SN), attitude 

towards entrepreneurship (ATE) and perceived entrepreneurial control (PEC). Entrepreneurship 

education is also hypothesized to influence proactiveness. Unlike most studies on entrepreneurial 

intention in the extent literat ure which measures intention at a particular point of time (typically while 

students are still studying), the present study compares entrepreneurial intention while students are 

in their final semester of their university education and at least six months after graduation. Data for 

the pre -test survey were drawn using stratified sampling of five public universities and four private 

universities of different categories.  Respondents of the survey are final semester undergraduate 

students of full -fledged bach elor of entrepreneurship program, business program students with at 

least one entrepreneurship course in their program requirement and students of programs which 

have no entrepreneurship course at all. The respondents to the pre -test survey were again 

appr oached between six to 36 months after graduation to test whether their views towards 

entrepreneurship have changed. The results of both surveys confirm the hypothesized relationship 

between entrepreneurship education and SN, ATE, PEC and proactiveness but the mediation effect 

of SN, ATE and PEC in the relationship between entrepreneurship education and entrepreneurial 

intention is only partial. Surprisingly, moderation tests show that it is business program which 

moderates the relationship between SN, ATE, PEC and proactiveness to entrepreneurial intention 

and not full -fledged entrepreneurship program.  
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ABSTRACT 

Universities are commonly seen as having two missions ñresearch and teaching. Over recent 

decades, however, they have been expected to give greater emphasis to a ôthird missionõñ

that of contributing to industry, the economy, the local region or society more generally. 

Universities have adopted academic entrepreneurship as the strategy to  grow and influence 

economy and society. Despite tremendous efforts to embrace their third mission, universities still 

demonstrate great heterogeneity in their engagement and involvement in academic 

entrepreneurship. This study aims to study academic entre preneurship through the lens of 

strategic entrepreneurship while exploring the accountable factors of entrepreneurship 

orientation, entrepreneurship leadership, strategic management and organizational culture. 

This study promises that entrepreneurial orien tation, entrepreneurship leadership, strategic 

management and organizational culture are imperative for the optimization of academic 

entrepreneurship. It is proposed that the right combination and availability of these variables 

will enable universities to  bring forth a synergy to accelerate academic entrepreneurship. The 

implications and limitations of the study are presented.  
 

Keywords : Entrepreneurial Orientation, Entrepreneurial Leadership, Strategic Management, 

Organizational Culture, Academic Entrep reneurship  
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ABSTRACT 

Ethnographic Research is one of branches of the Qualitative Research and is derived from 

anthropology which involves trying to understand how people live their lives. Ethnography 

requires direct observation and social interaction with the participants in their natural 

environment and provides an in -depth insight in to views and actions of participants and how 

they perceive the world around them. The main purpose of this paper is to highlight and 

describe the process of conducting ethnographic research and the main advantages and 

pitfalls that ethnographic researchers  might face while conducting Ethnographic study. This 

paper shares the methodological definitions, key characteristics, stages of research process 

which include preparation, direct observation, shadowing, contextual interviews, data 

gathering, recording, f ield work and analysis. This paper also declares some of the main 

advantages and disadvantages of conducting Ethnographic research in the current world and 

what precautions and rules Ethnographic Researchers should abide to and prepare for in order 

to cond uct their case study.  
 

Keywords : Ethnography, Methodological Issues, Field Research, Qualitative Research, 

Participant Observation  
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ABSTRACT 

Conducting research is part of an academicianõs job and its importance is most likely 

understood by everyone in the profession. However other duties like teaching, supervis ion and 

administrative calls have often been cited in the literature as causes of lecturers not completing 

research projects (or not to embark in research at all). At the national and university level, the 

number of studies completed by academicians is cri tical as it signifies reputation, universityõs 

ranking and draws in funding for more research activities. The current study adopts the premise 

of Theory of Planned Behaviour in its attempt to find the factors which influence lecturersõ 

intention to complet e an academic research project. Complete in this context refers to the act 

of engaging in scholarly research and publishing or presenting its output in an academically 

acceptable outlet (e.g. a journal or a conference). The theory suggests that a complex 

behaviour is premeditated and influenced by three key variables i.e. perception towards the 

action, subjective norm and perceived behavioural control. The current study serves as a pilot 

test for a larger scale empirical research on the same topic. Data are  collected among 

academicians in UNITAR International University and analysed using SmartPLS.  
 

Keywords : Academic Research, Theory of Planned Behaviour, Intention.  
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ABSTRACT 

In this modern recruitment and selection era, the traditional selection model which used resume 

as main source of gaining information on candidates might no longer enough especially for the 

higher level of position. The most information gained in the resume shown the historical 

information and quantitativ e characteristics of candidates included years of experiences, 

numbers of qualifications and how many trainings has been attended before. The extent to 

which a candidate displays qualitative characteristics like resourcefulness, independence and 

dependabil ity is not immediately clear in the resume and during interview process. The purpose 

of this study is to develop an understanding of how the social media screenings has evolved in 

this modern recruitment and selection era. This study will further explain o n the roles of social 

media screenings and develop an understanding on how a resume is no longer enough to 

provide all information needed by the recruiters about the prospect candidates. An interview 

will be done to 10 human resource representatives to ide ntify their opinions on how far resume 

helps them to provide all information needed and how the social media screenings influences 

them in the recruitment and selection process. This research findings will help recruiters to have 

a valid evidence to use so cial media as a medium for them to gain the needed information 

about their prospect candidates in this modern recruitment and selection era.  
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ABSTRACT 

The purpose of this paper is to investigate work factors and their relationship to intention for early 

retirement decision in the Royal Malaysian Navy (RMN) among the engineering officers using a 

quantitative research design. Five hypotheses were proposed regarding work factors namely 

salary, job satisfaction, job stress, job alternatives and organizational commitment. This paper is 

empirical in nature. Primary source of research data was collected from the surveys done 

among 68 senior officers of the Engin eering Branch in the RMN.  Descriptive statistics and 

correlation analysis were the statistical tools used in the analysis. The key findings of this study 

reveal that job satisfaction, job stress, job alternatives and organisational commitment have 

significant relationship with the intention for early retirement decision among engineering 

officers in the RMN. Conversely, salary has no significant relationship with the intention for early 

retirement decision among engineering officers in the RMN. By understa nding the related work 

factors, human resource management of the engineering branch is able to take corrective 

measures which may lead to engineering offices to stay in the service. This paper suggests future 

studies to examine the relationship between the  work factors and the intention for early 

retirement decision among officers in other branches of the RMN and the Malaysian Armed 

Forces officers. In addition, future studies could look into other possible work factors and employ 

qualitative method for bet ter extrapolation on the intention for early retirement decision among 

these officers.  
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ABSTRACT 

In todayõs highly complex world, organizations need to continuously adapt to new situations if 

they are to survive and prosper. The current trend is toward, among others, technology -based 

enhancement of core processes, including logistics, as well as effective manage ment of 

resources. In a military context, logistics function is regarded as the pillars and backbone of its 

operations. Premised on Resource Based View theory this study aims to investigate the effects 

of managing employee's knowledge on enhancing logistic s performance of the Malaysian 

Armed Forces (MAF). Embedded within the objective, the research examines the extent to 

which employee's attitude and information technology culture affect knowledge 

management leading to improved efficiency of the logistics f unction.  A questionnaire survey 

was administered onto MAF employees involved with logistics management. Empirical 

evidence from 500 respondents is analysed with structural equation modelling using AMOS. 

Support is found for the positive mediating effects o f knowledge management on the 

relationship between attitude, IT culture and logistics performance.  This study provides 

theoretical contribution on the effects of attitude, IT culture and knowledge management in 

enhancing the efficiency of the logistics fun ction in a military setting.  The findings of this research 

provide better understanding of the importance of managing knowledge and promoting the 

right attitude and IT culture and adoption within the logistics function. MAF managers are 

advised to address the growing problem of potential loss of knowledge as to reduce logistics 

mishap.  
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ABSTRACT 

Women entrepreneurs are fast becoming a significant economic force which is market worthy 

of attention to business and policy makers. The advent of social media such as FB, Instagram 

and other online platforms has provided greater opportunity for housewife  and stay at home 

women to be part of the business industry. For those who are new or have less knowledge on 

business, with small capital, striving a work life balance or planning to leave their full -time jobs, 

these platforms is seen to be able to offer o pportunity to fulfill their dream to become home -

based women entrepreneur. Evident shows that the success, performance and growth of this 

home -based enterprises are heavily dependent on the competencies of the entrepreneur. 

Hence understanding of competenc ies of these womenõs entrepreneur is crucial for better 

support of economic development of a country. The purpose of this paper hence is to 

investigate the relationship between perceived competencies and perceived entrepreneurial 

success of home -based wome n entrepreneurs.  
 

Keywords : Home -based Women Entrepreneurs, Perceived Competencies, Perceived 

Entrepreneurial Success  
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ABSTRACT 

Knowledge sharing has received tremendous attention in the context of business due to its 

contribution in organizational performance and survival. The purpose of this paper is to investigate 

the relationship between employee motivation, commitment and know ledge sharing behavior. 

Survey data were collected from 261 participants from business service sectors in Malaysia. This 

paper has attempted to furnish a comprehensive understanding of knowledge sharing behavior 

among the business professional in business service sectors. Since there was a lack of such research 

in Malaysian context, this paper can provide theoretical basis for future researchers as well as 

practical implications for HR managers and practitioners.   Finally, significant relationships were fo und 

among motivation, commitment and knowledge sharing behavior  

 

Keywords: Knowledge management, knowledge sharing behaviour, motivation, commitment, 

Empirical study  
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ABSTRACT 

This study aimed to explore the dimension of happiness among private higher institutions in 2019. 

An in -depth interview was carried out as part of individual and group counseling processes. The 

qualitative method by using the inductive thematic analysis wa s conducted and guided by a 

wellbeing and happiness framework. Participants of this study were all studying in a private 

University ranging between the ages of 20 to 24 years old. There were 10 participants; who 

consist of 6 males and 4 females from three different universities. The study resulted in the finding 

of financial as the main factor of happiness. Participants realized that there is nothing can be 

done without money if you are studying at a private University. At the same time, they just could 

not  deny that academic achievement and family factors also bring happiness. Respondents 

also mentioned that by achieving the academic achievement would be the ultimate 

happiness in their life. These findings pointed to the need for intervention to enhance the  level 

of happiness among private university students for their future and career development  
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ABSTRACT 

The World Federation of Mental Health (WFMH) determines the theme for Mental Health Day 

2019 as òMental Health Promotion and Suicidal Preventionó. According to the World Health 

Organization (WHO), almost 800,000 people die annually, and suicide is a third leading cause 

of death among young people aged 15 -19 years old. As we know, the teenagers of Generation 

Z are the highest sufferings of mental illnesses such as depression, anxiety, and stress. 

Furthermore, there are increased suicidal behaviors among teen agers aged 13 -17 years old. 

Based on National Health and Morbidity Survey 2017 (NHMS 2017), the prevalence of suicidal 

ideas was 10%, the suicidal plan was 7.3% and attempted suicide was 6.9%. Surprisingly, most of 

them were Form 1 students who suffered fr om mental health illnesses. Thus, there is a necessity 

to explore further the factors of mental health issues among teenagers. This research outlines 

the factors of mental health issues in many perspectives such as culture uniqueness, parenting 

style, fami ly crisis, the use of technology, social media influences, public schools, teachers or 

societal expectations and miscellaneous. This research will help to understand teenagersõ 

emotion, cognition and their behavior on the factors that lead to stress, anxie ty, depression and 

suicidal behaviors in detail. This research will show the relationship between mental illnesses and 

suicidal behaviors among teenagers. This research paper will be based on teenagersõ 

standpoints to create awareness for the Malaysian com munity, especially for parents and 

teachers.  
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ABSTRACT 

Dynamics in class requires development in learning methodologies to cater to the learners' 

characteristics. Flipped classroom is invented for this purpose with the help of technology. It 

aims at facilitating students' participation and high -order activities. As young adult and 

technology are inseparable, the researchers aim to find out the use o f Flipped Classroom 

method in the English classes of Department of Family Law (Ahwal Syakhshiyah), Faculty of 

Islamic Studies, Universitas Islam Indonesia. Responses written in the reflection sheet indicate 

that most of the students find the learning metho d used in their class is enjoyable and the rest 

finds the method used is moderate. The researchers mainly point out two aspects from the 

results of the research, flipped classroom enables the students to have control on their own 

learning; on the other han d, the method creates confusion and culture shock to some students. 

There are some points noted for the improvement of Flipped Classroom in the coming years. 

First, the teacher needs to make clearer and stricter instructions on how the students use online 

materials for in -class learning. Secondly, gamification is a good option to maximize the students' 

comprehension. It can be used as feed forward and feed back in class. Aside from the fact 

that game is enjoyable, it promotes students' engagement and can al so be used as an 

occasional reflection to monitor students' responses. Finally, an online forum needs to be 

initiated with the use of Bahasa Indonesia to meet students' level of English usage . 
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ABSTRACT 

Referring to the data released by JKM, about 500 -1000 children and their families suffer from 

homeless problems each year in Kuala Lumpur. This information also states that these children 

are of age as early as 6 years to teens. Previous research has docum ented the negative effects 

of homelessness on socio -emotional development, mental and physical health, behavior, and 

academic achievement. The objective of this research is to find out what are the challenges 

for homeless children towards the educational n eeds that prevent them from sending their 

children to school. This qualitative research study is derived from 2 layers of an interview session 

with the experienced homeless parents who share their experiences on how homelessness has 

influenced their lifest yle and their credibility as a parent. The effects of the homelessness shared 

by these parents are including the confusion, sadness, anxiety or depression, inferiority, lack of 

appetite, and so on. They also experienced unforgettable moments while in the s helter. 

However, they said, luckily their children were not affected by this homeless situation because 

they were still small when they become a homeless family. In addition, a teacher representing 

non -governmental organizations has also shared about the c hallenges of these homeless 

students towards schooling and how teachers play an important role in motivating the children 

to believe in themselves to become much better for their future.  
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ABSTRACT 

The purpose of this study was to identify the components of counseling  needs as perceived 

important by secondary school students. The understanding of the needs is crucial for school 

counselors in tailoring the specific counseling programs for students. The study was conducted 

in qualitative method where the data was analyze d in three phases of reviewing exercises; a) 

focus group interviews that involved 16 (N=16) students as participants from two different 

secondary schools in Selangor, b) open -ended questionnaire was distributed randomly to 331 

(N=331) respondents from thre e different secondary schools in Terengganu, Perak and 

Selangor, and c) interview sessions to gain school counselorsõ opinions about student counseling 

needs that had involved 5 (N=5) school counselors. The findings of the study have shown that 

the compone nts of counseling need as highlighted by the students can be grouped into six 

different categories; first is personal development, second emotional needs, third career 

development, fourth learning skills, fifth peer relationship and sixth family.  
 

Keywor ds: Secondary School, Students Counseling, Counseling Programs  

 

  



INTERNATIONAL CONFERENCE ON SOCIAL SCIENCES AND INFORMATION TECHNOLOGY (INSITE 2019)  

 

51 
 

FACULTY OF BUSINESS AND TECHNOLOGY 
FACULTY OF EDUCATION AND HUMANITIES 

Exploring the Psychosexual Problems among Young Teenagers: Case Study at Asrama 
Bahagia Kuala Lumpur 

 

Rasheedah Begam and  Siti Farhah A.Aziz  

Faculty of Education and Humanities,  

UNITAR International University, Malaysia  

 

Email:  rashee7@yahoo.com ; farhah@unitar.my  

ABSTRACT 

The aims of this research is  to explore the psychosexual problems among young teenagers at 

Asrama Bahagia Kuala Lumpur. We can analyze that delinquency activity seen as tumor cells 

spreading into the human body widely nowadays. In fact, there are countless factors that 

contribute to the reasons why teenagerõs involved into social delinquency activity by local 

researchers yet the issues still a subject to be investigated more in depth. The findings could be 

additional new insights to the problem, and it could be recommendable suggestio n to curb this 

unhealthier behavior from our teenagers. This is a qualitative study involving fifteen trainees at 

a selected shelter for sexually active and out of wedlock pregnancies situated in Selangor. The 

paper outlines the parenting factors which con tributing to the inability of these teen girls making 

the right choice related to sexual behaviors and measuring their level of self - esteem that effect 

their behavioral choices.  
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ABSTRACT 

This study aimed to explore the social, environmental and psychological context about men 

who have sex with men in Klang Valley in 2017. A qualitative descriptive study comprising of in -

depth interviews was carried out as part of  individual and group counseling processes. An 

inductive thematic analysis was conducted and guided by a socio -ecological framework. 

Participants of this study were all active MSM people, ranging between ages of 22 to 43 years. 

Altogether, there were 10 pa rticipants; 4 married, 3 university students and 3 working adults. The 

study resulted in the finding of a complex interplay of factors operating at different levels that 

influenced the participants in becoming MSM. Participants realized the risk they faced  of their 

sexual behavior in relation to HIV and AIDS. At the same time, they just could not stop the 

practice. Present research comes out with five themes related to how participants becomes 

men who practice MSM and they are : sexual -orientation disclosur e, accumulation of psycho -

social factors, early childhood experiences, trouble adolescence experiences and life stressor 

events. These findings pointed to the need for intervention to reduce the risk of MSM practices.  
 

Keywords : MSM (Man Sex Man), Social Psychology, HIV, Psycho -Social, Sexual Behavior, Social -

Ecology  
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ABSTRACT 

STEM educational Technological Tools help learners to explore, create, experiment and 

investigate new concrete ways to build their abstract ideas. The main purpose of this paper is 

to highlight the main technological tools used in STEM education and how th ey can 

revolutionize the chances of creation of new industries and employment opportunities for the 

current and future generations. This paper highlights eleven major Technological tools that are 

easily accessible for STEM Education.    
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ABSTRACT 

In 21st century learning, it is really important for English teachers to integrate technology into 

teaching and learning processes in the classroom. FROG VLE has become the latest method 

that has been introduced by Ministry of Education in order to achieve  the objectives of Malaysia 

Education Blueprint 2018 ð 2025 where students acquire English as the target language via 

virtual learning environment. FROG VLE is a cloud -based learning environment that emulates 

the traditional face to face teaching and learn ing processes in the classroom. It is the 

governmentõs initiative to leverage the technology usage in secondary schools all over 

Malaysia. In order to ensure that the data are valid and reliable, three research instruments 

were used which were observation,  semi-structures interview, and focus group. Nvivo software 

was used by the researcher to analyze all the data qualitatively according to specific themes 

which were studentsõ self-esteem, studentsõ anxiety, studentsõ motivation, impact of FROG VLE, 

school facilities, academic achievement, and studentsõ readiness in using technology. 
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ABSTRACT 

This research aims to explore the factors of eustress and distress among secondary school 

students. Secondary students or High school students are under the category of teenagers, age 

between 13 years old to 19 years old; a developmental stage where adoles cents will 

experience changes emotionally, cognitively and physically. In this age of Millenium, teenagers 

are exposed to different types of triggers to stress. The word stress is being used widely nowadays 

that some may mistake its meaning and the effects  it will impose on one's life. We can divide 

stressors into two types, eustress (positive stress) and distress (negative stress). By learning the 

different perspectives of both stressors, the findings may be useful in providing care, self -help, 

and program s to be planned and carried out in the government secondary school as a 

preventive measure to this rising mental health issues among young adults.  
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ABSTRACT 

Ecotourism is a form of tourism segment which offers concept of travelling to destinations where 

the flora, fauna, wildlife, biodiversity and cultural heritage are the primary attractions. Tourist 

who travel to ecotourism destinations such as national parks, bird sanctuaries, wildlife 

sanctuaries, the natural habitat of local tribes  and backwater areas of a region of tourism would 

enjoy, admiring and experience  the  flora fauna,  the scenery and its wild plants and animals, 

as well as any existing cultural manifestations found in the areas.  In addition to evaluating 

ecotourism reso urces and cultural factors, an integral part of ecotourism is the promotion of 

environment conservation, recycling, energy efficiency, creation of economic opportunities for 

local communities and carrying capacity.  This effort is crucial as to ensure the sustainability of 

the area so future generation can continue appreciate this form of tourism, therefore 

ecotourism often appeals to advocates of environmental and social responsibility.  The main 

purpose of this paper is to review studies on ecotourism pro duct and activities at destination, 

perception and expectation of ecotourism product, impact of ecotourism activities and 

carrying capacity to a destination. Findings from the study will add to the body of knowledge 

in the area of ecotourism and carrying c apacity, the reviews will lend credibility towards the 

building of grounded theory on ecotourism resources analysis and carrying capacity for future 

study.  
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ABSTRACT 

The indigenous tribes of Peninsular Malaysia have always been associated with poor household 

income and poverty. Perak state recorded 2,828 indigenous people under poverty and as per 

Jabatan Kemajuan Orang Asli (JAKOA) strategic report in 2015, it states t hat the participation 

in the local economy through entrepreneurship and business development is widely accepted 

as the key to success by most indigenous community. In Malaysia, small business enterprises 

contribute ninety -seven percent of the countryõs total businesses. Perak state has Semai 

population of 50,281 indigenous people. In Batang Padang district, there are about 10,647 

Semai people and Mualim district has about 10,003 Semai people. According to recent report 

about twenty five percent of Perak Sem ai population is under poverty level where each 

household are earning below RM760 a month. The statistic from the local authority reports show 

that this posed a serious impact because these districts have more than 21,000 hectares of 

allocated reserved and  gazetted land given by state government to be develop but only 

twenty eight per cent land are used and the rest of the land are has not been used for 

agriculture or farming activities. Semai people has the opportunity to develop entrepreneurship 

activitie s in Batang Padang and Mualim districts through its natural resources. The aim of this 

research is to investigate the types of entrepreneurial activities that are available and 

potentially available for the Semai communities in Batang Padang and Mualim dis tricts. The 

research design of this study of is a combination of exploratory and descriptive design through 

in-situ observation and face to face interview methods with participants from the indigenous 

community, selected entrepreneurs, community leader and  local authority. A Resource 

checklist on cultural resources, community resources, site resources and tourism services and 

facilities resources are all collected by using the observation method to understand the 

condition of the resources. The findings sho w that Batang Padang and Mualim districts in Perak 

is rich with natural and cultural resources that are available within their own community for small 

businesses or enterprise growth. Entrepreneurship development in these two areas of indigenous 

community is very much related to Community based tourism where the community take the 

initiative to create tourism activities that will benefit and preserve the community, environment, 

culture and heritage. It also enables the community to gain economic and financi al income 

for their community for the development of their daily livelihood. It is hope that the findings can 

determine the success factors of these entrepreneurship business model of Semai indigenous 

individuals for the other community leaders and indigen ous stakeholderõs future entrepreneurial 

planning strategy.  
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ABSTRACT 

Researching customer satisfaction towards communication skills among the frontline staff of the 

selected franchise restaurants in a small -town setting requires the researchers to look beyond 

the tangible aspect alone. SERVQUAL model offers a good approach as it covers many aspects 

of reliability, assurance, tangible, empathy, and responsiveness. The review of the literature on 

SERVQUAL model provide a number of practical implications for managers as it can help a wide 

range of service and retailing organisa tions in assessing consumer expectations about and 

perceptions of service quality. It can also help in pinpointing areas requiring managerial 

attention and action to improve service quality.  However, it is lacking a clear and precise 

inclusion and explana tion of communication component. To complement the model, this 

paper suggested that it is used in combination with the buyer -seller interaction model for an 

ideal application to the study.  
 

Keywords : Customer Satisfaction, Communication Skills, Service Q uality, Buyer -Seller Interaction, 
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ABSTRACT 

This conceptual paper is devoted to the analysis of tourist behavior as a fundamental aspect to be 

considered by tourism destinations. Prior to final research to be conducted at Malaysõ coastal 

destinations, this paper basically, contributes to a growing c ritique of the tourist gaze concept by 

examining the tourist gaze from a Malaysian perspective. Currently, little is known about the tourist 

behaviors of Malaysian women, and most existing studies about this particular group of Malay 

women have little or n o analysis based on the concept of the tourist gaze. Pengkalan Balak, Melaka 

and Teluk Cempedak, Pahang will be used as a study area that encompasses a wide range of 

attractions and activities that take place which will contribute to an understanding of th e tourist 

gaze concept. In short, this paper represents conceptual understanding of the exploration into the 

elements of tourist attractions, tourist preferences, the values which characterize them and the 

implications for tourism development, which reflec t the tourist gaze with particular reference to the 

two (2) coastal areas of the Malaysian region. The term tourist gaze was originally devised by John 

Urry in 1990, borrowing from Foucaultõs notion of the medical gaze, and he has since written 

extensively  about this concept. As emphasized by Jenkins in 2000, tourism is all about òseeing and 

being seenó. In other words, tourists interpret destinations by gazing. Studies conducted so far have 

produced similar results for the experience of the gaze, perhaps i n part because the concept has 

been dominated by ideologies created and informed by Western people. However, some analysts, 

such as Li in 2005, have begun to note that there are different forms of the tourist gaze associated 

with different types of tourism . However, only few studies from Eastern perspectives on tourism have 

been published, such as that of the Chinese and South Koreans; judging by their conclusions, their 

gazes are different from those of Western people.  Nevertheless, in a broader context, gazing upon 

a different destination engages the appreciation of different signs and symbols. Signs in tourist 

destinations are critical elements because they indicate the meaning of the destination; observes, 

signs òare indicators of the uniqueness of placesó. Simply, there are physical features that indicate 

the differences and uniqueness between places which have always been subjective elements of 

touristsõ experiences. John Urry in his studies continues saying that there will always be other senses in 

wh ich the gaze varies from place to place. This research aim to focus in attaining an understanding 

of the perceptions, experiences, and preferences that Malaysian women have when they choose 

to visit an emerging tourist coastal destination. It is crucial to  understand the perspective of women 

as tourists and accepting what they are looking for in a destination in order to obtain a better 

understanding of tourist behavior. A study on perceptions and preferences will investigate whether 

tourists, Malaysian wom en, from different cultures share a common gaze for the same environment 

(coastal area).  For the same reason, this study examines how much their gaze differs from other 

cultures and gender, a subject which has not been explored previously. As mentioned, t his research 

uses John Urryõs ideas on tourist gaze as its main theoretical interpretative frame. In regard to Malay 

Malaysian women, this research does not attempt to compare to feminist epistemology. The use of 

Urryõs respective theory is meant to highlight one major aspects of the gaze, which whether a 

different cultured and/or gendered gaze result in different experiences . 
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ABSTRACT 

The aim of this study is to investigate relations between an isolated dimension of Big Five 

personality traits and job satisfaction, while considers the mediating effect on this relationship. 

More specifically, personality traits like Openness to experienc e, Conscientiousness, 

Extraversion, Agreeableness and Neuroticism or OCEAN, are treated as antecedents of job 

satisfaction while procedural justice is considered as mediator in understanding the underlying 

mechanism. Using a cross -sectional study, data has  been obtained with questionnaire of Big 

Five Inventory (44 items), Job Satisfaction Survey (12 items) & Procedural Justice (9 items). 

Primary data were collected from 127 hotel front desk managers working in 3 -star hotels within 

central region in Malaysia  and were analysed by using SPSS v25 and Smart PLS v3.2.8. It was 

found that across the traits, Neuroticism had the strongest relationship with job satisfaction, while 

Conscientiousness did not have any relationship with job satisfaction. Procedural justic e fully 

mediated relationship between Conscientiousness and job satisfaction while partially mediated 

relationship between Openness to experience and job satisfaction, Extraversion and job 

satisfaction and Agreeableness and job satisfaction. By assessing t he Big -Five personality traits 

as antecedents of job satisfaction, this study extends the literature and provides necessary 

information to indicate that organizations should focus more on developing employeesõ justice 

which is the underlying relationship b etween personality and job satisfaction.  The findings from 

this study may allow organizations related to hotel industry to formulate strategic plans to 

diminish employee turnover rates while increasing job satisfaction and thus profitability.  
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ABSTRACT 

This paper explores the factors that influence consumer's purchase intentions on e -Travel 

services in Malaysia. The main objective of this study is to identify what are the factors that 

motivate and influenced the internet users to choose e -travel services available in the market. 

With the findings that will enable agents, entrepreneurs and web developers to develop the 

strategies to enhance their presence in the market, such as to market e -travel ser vices to 

potential users and at the same time to retain existing customers by running marketing and 

retention campaign for the user. The research framework  use òTechnology of acceptance 

model (TAM)ó, which explains two basic issues of online marketing:  whether the consumer 

purchase intention is influenced by òPerceived usefulnessó, òPerceived ease of useó, òPerceived 

riskó, òTrustó and òWord of mouth (WOM)ó. The perceptions of 121 potential online shoppers in 

Malaysia regarding their purchase intentions o n e -travel services platforms such as flight, train, 

cruise, accommodation, etc. are gathered. We found that there is no relationship between the 

role of òPerceived ease of useó, òPerceived riskó and òTrustó in influencing purchase intention. 

òPerceived usefulnessó and òWord of mouth (WOM)ó did have a significant relationship on 

consumer purchase intention on e -travel services via online.  
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ABSTRACT 

In recent years indigenous tourism has become a ònicheó tourism product that offers tourist and 

traveller tribal experience in its natural setting.  It has gain popularity attracting the attention of 

tourism entrepreneurs, government agencies and researche rs in creating business opportunities 

for the indigenous people to gain economic independence and cultural protection in our 

economy. The Temiar tribe is a sub tribe of the Senoi Orang Asli (Original people) of Peninsular 

Malaysia 18 indigenous tribes. The y are in poverty due to poor education and tribal long 

isolation within the interior of West Malaysia. Qualitative and exploratory research method 

interviews were used through in -situ observation of Pos Kuala Mu which consisted of 5 villages 

of Kampong Ber sah, Kampong Gapeh Hulu, Kampong Gapeh Hilir, Kampong Kuala Mu and 

Kampong Toh. Pos Kuala Mu has 178 families that are recorded under poverty category 

(Malaysia earning less USD115 per month). Through SME (Small Medium Enterprise) 

entrepreneurial projects objective with local stake holders of Kuala Kangsar district the Temiar 

communities of Pos Kuala Mu are able to improve their community economy. Currently 

indigenous tourism projects and experiential rural tourism are set up to enhance the community 

econom y that required minimal capital and investment since 2017. The projects are able to 

attract local tourist to Pos Kuala Mu by creating the Temiar experience in its natural setting and 

the creation of job opportunities through business enterprise entrepreneu rs for the community 

to improve their income. The tourism projects are generating more than ninety per cent 

bookings with it environmental friendly concept to the visitors that is sustainable in the future of 

Pos Kuala Mu and its community.  
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ABSTRACT 

Recently, worldwide demand for food provided on streets is growing swiftly. Realizing the need 

to recognize the mindset and market tastes of consumers towards street food stalls as street 

food is now strongly associated with tourism and is considered a sig nificant motivator for 

travelers to visit the destination. The local cuisine served by these food stalls provides a direct 

and sincere connection by experiencing local history, society, and people through food and 

beverages. This research project, therefor e, explore street food stall vendors for their success 

variables in a small town called Petaling Jaya Old Town of Selangor as a case study zone. This 

location is selected as street food stalls are numerous and can be of generational origin. 

Notwithstanding  its varied culinary offerings, this area was not fully known as a renowned 

gastronomic destination in Malaysia . By adopting the aforementioned case study approach, 

there were a total of five in -depth interviews with street food stall owners regarding trad er profile 

and marketing strategies, and a sample of 100 street food consumers participated in a 

structured questionnaire where they were asked about their attitude and food preference to 

street food stalls. The key results indicated that the drivers inves tigated in this research project 

directed to the success factors of street food stalls in terms of gastronomic tourism while 

examining data that aimed to function as a guideline for food vendors and policymakers alike, 

seeking a better understanding of cus tomers ' food preferences and behaviors outside 

consumer numbers. Focusing on the competitiveness of a tourist destination in Petaling Jaya 

Old Town should therefore also be recognized as a method rather than a complete condition, 

as it requires time and r esource effort, and analysis on ways of effectively managing the street 

food market in the upcoming requirements with more thought.  
 

Keywords : Street Food, Gastronomic Tourism, Traderõs Profile, Consumer Preference, Marketing 

Strategies  
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ABSTRACT 

Working in fast food restaurant environment is often stressful and chaotic and often times the 

managers and supervisors are irrational and arrogant. These negative perceptions have to be 

attended as the balance between work and life, in order to accomplish  superiority in Quality 

Working Life. The purpose of this study is to investigate into the quality working life among fast 

food restaurant employees at Kajang Town. Based on the literature review, researchers stated 

many factors influencing a (QWL). Emphas is was placed on the selection of respondents, the 

research instrument as well as the sampling methods. An initial survey was conducted among 

the first sample of 20 working individual in fast food restaurant staff at Kajang Town. There are 

four (4) factors  been considered in the design of survey questionnaire that include salary, 

position, time and environment. Participants agreed, environment is the factors, which influence 

to the QWL. Limitations in this research were participant who is directly involve w ith food service 

industry. Location for data collection are in the same area. This study has looked at the 

objectives and research questions while collecting the data and analyzing the findings. There 

are aspects that needs to be taken into consideration b efore making the recommendations 

such as the effects of Time towards Salary and the status of the Position towards Responsibility. 

Recommendations are based on Total Quality Management (TQM) that would bring 

employees own benefits to particular fast food r estaurant service.  
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